Cautious optimism as hospitality surges

Ey Chantelle Thorley

Lastyear, dwindlingevent
budgets, combined with a brutal
bashingin the wider media,
suggested it would take an eternity
for the corporate hospitality
sector to recover,

However,at the time of going to
press, Eventwasalready starting to
seesigns of things picking up.

Thefirsthint of the sector
heading back to full health came
when hospitality provider Keith
Prowse announced thatithad
sold all of its packages for the
Men’s Singles Final Day at
Wimbledon more than 20 days
earlier than in previous years,
while overall bookings for the
Grand Slam event shot up from
2009-aclear sign of improvement
according to theagency’s head of
marketing Ted Walker.

“While Wimbledon is
undoubtedly one of our most
popularevents, we have been
bowled over by the response. This
rush for bookings clearly

demonstrates thatentertaining
clients, suppliersand employees is
backon theagenda for companies
wha are keen to win new business
and strengthen existing
relationships,” hesaid.
Preliminary figures from
Sodexo Prestige also proved
positive, with the firm recording
aninitial 20% increasein
hospitality sales for the RHS
Chelsea Flower Showand a 44%
growth in hospitality bookings
for July's Open Golf
Championships at St Andrews.
“Wehave seena massive
increase in the number of
companiesinvesting in the best of
British events,"said Sodexo
Prestige UK marketing director
Anna Fenten.“The recession has
taughtus to be more flexible. We
made a big push into business
marketsand aligned our weekend
offer to be much more consumer
friendly. Good marketingand
targeted pricing has paid off”

Sporting events: rush for bookings

May also saw the release of the
hotly anticipated Sexand the City 2
movie, with venuesand agencies
coming up with all kinds of
creative concepts to make the
most of the opportunity.

‘ Agency Beyond hosted a private

screeningat the Odeon in Covent
Garden, with pre-screening
drinks at Soho’s Century Club.
“There definitely seems to be
more movement in terms of client
entertaining,and much more
positive feedback from clientson

market conditions,” commented
Beyond director Kate Kassar.

“While the financial squeeze is
far from over, if events really focus
inon clients’ priorities in this
market they areselling well. Our
Sexand the City 2 private
screening has been the ‘hot ticket”
for us and we have clients looking
at family film previews overthe
summer. If you canafford to
entertain a whole family, things ,,
must beon theup.”

Othervenues and supplierswho
took the opportunity to produce
sold-outhospitality and screening
packages around the movie
included the Barbican and Anise
atthe Cinnamon Kitchen.

With World Cup hospitality
now set todominate our summer,
could we be seeinga revivalin
hospitality events? I still think
that we need to be very cautious
and seewhat the market brings,
but 2011 islooking very positive,”
says Fenten.
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The pickof thismonth's
storiesonthe Event website

BuddhaBar went into adminis-
tration, putting 80 jobs at risk.
According tothe latest annual
- accounts the venue has been
. struggling, losing nearly £1.4min
2008, Administrator Baker Tilley
took control of the vemue.

' ISEShostedits 1SES Talks, an
" | eveningwithmarketing director of
§  FordBritain Mark Simpson’ on
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18 May at Kings Flace. There was
music and entartainment from
Spitz Jazz Collective and magician
Aladin, while quests enjoyed
Pimm's and peach balinis and
canapés from Grean and Fortune.

ISES: event held at Kings Place

Hyundaihasbrought inagency
Jack Morton to activate its
sponsorship of this month’s 2010
football Warld Cup in South
Africa. The campaign will
feature live activity at Hyundal
dealerships across the UK,
including a “Trade and Upgrade’
scheme whereby consumers will
be able to swap their old footballs
for new ones.

Newsguest Specialist Media's
"Insurance Times Awards’ has
hired DRP Group to produce this

year's event. The agency wasalso
used for the December 2009
ceramony, which saw comedian
Stephan K Amos hosting and a
performance from Spandau Ballst
singer Tony Hadley.

Industryassociation Eventia
has appointed Active Events, a
division ofthe Active Network, as
technology and digital partner for
member communications. Active
Events' technologies will be used
todeliver value to members and
improve engagement,
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